g POCCUCKWI FOCYAAPCTBEHHbIN
% rpv ¢ TYMAHWUTAPHbI/ YHUBEPCUTET

B. W. YBapos

AHI IMUCKUIA A3bIK
N9 3KOHOMWUCTOB

ENGLISH FOR BUSINESS

YHEBHUK W NMPAKTKYM )14 CMO

PeKomeH[0BaHo Y4e0HO-METON4ECKUM OTA6/10M CPEAHEr0
POgHeccUoHaIbHOro 06pa30BaHNA B KA4ECTBE y4e0HUKa [/ CTYAEHTOB
00pa30BaTe/bHbIX YYPEXAEHWIT CPEAHEID MPOGHECCHOHALHOO 00Pa30BaHNS

Knura goctynHa B 3NIEKTPOHHOI 6MGNUOTEYHOI cucTEME
hiblio-online.ru

Mocksa = HOpaiit = 2016



YK 811.111(075.32)
bbK 81.2Anurn-s5723

Y18

Y18

Aemop:
¥YBapos Banepuii IropeBuy — crapmnii mpernozaBaTesb Kadeapbl aHTJIHHCKOTO SI3bIKa
Poccwuiickoro rocy1apcTBeHHOTO TYMAHUTAPHOTO YHUBEPCHUTETA.

Peyenzenmor:
Boponuyosa 1. H. — xanauaat Guiosorndeckux Hayk, JOLUeHT Kadeapbl aHrInicKoro
s3bpIka Poccniickoro rocyiapcTBEHHOTO TyMaHUTAPHOTO YHUBEPCUTETA,;
Ilywxuna I'. T. — nouent kadenpsl «VHOCTpanHbIe A3b1kN — 1> DUHAHCOBOTO YHUBEP-
curera npu [Ipasutennctse Poccniickoit Mepepannm.

Ayouozanuce:
Kpakosuu B. B. (Ph. D.), Kocruna U. O. (kananaaT MCTOPUYECKUX HAYK) — AOIIEHTHI
kadeaper anrauiickoro A3bika Poccuiickoro rocy1apcTBeHHOTO TYMaHUTAPHOTO YHUBEPCHU-
Tera.

¥YBapos, B. 1.

Awnrsmiickuit si3bik a5 skonomuctos. English for Business : yueGuuk u npaktukym st
CIIO / B. M. ¥Bapos. — M. : Uaparenscrso IOpaiir, 2016. — 356 ¢. — Cepus : IIpodeccro-
HaJbHOE 0OPa3OBaHIIE.

ISBN 978-5-9916-5765-5

V4eOHUK 1 NPAKTUKYM «AHIIUHCKUIN A3bIK 1151 akoHoMucToB. English for Business»
CONEPAKUT TOAPOOHBIH yueOHBIH KypC, OXBATHIBAIONINIT OCHOBHBIE TEMbI, HEOOXO/M-
Mble B GusHec-anrimiickoM. [Tocobue pacanrano Ha ypoBeHb BiajeHus s3brkoM B1-C1
no O6uieesporneiickoii cucreme onenku (Intermediate u Boime). YueOHUK TOMOraeT Bbipa-
60TaTh U YCOBEPIIEHCTBOBATH HABBIKHU 0 PA3JIMYHBIM BUIaM PAbOTHI ¢ TIPOdhecCHOHATBHON
nndopmanueil Ha aHIMUICKOM sa3blke. OpUrHHaabHAs CUCTEMa YIPAKHEHUH K ayTeHTHY-
HBIM TEKCTaM TIPELYCMATPUBACT KaK AyAUTOPHYIO, TAK U BHEAYAUTOPHYIO paboTy ¢ Mare-
puasamMn yuebHmKa, Croco6CTBYET PA3BUTHIO TBOPUECKOTO U AHATUTIHIECKOTO MBITIIIEHHS
1 (hOPMHUPOBAHKIO COOCTBEHHOIT MO3UTINH B cepe eT0BOTO OOIIEeHs.

Yuebnux npednasnaven ons cmyoenmos 00pasoeamesvHblx yupencoenuti cpeonezo npo-
peccuonanvrozo 06paz08anUs IKOHOMUMECKUX HANPABIEHUI U CNEYUATLHOCMEN, a MaKHCe
ONIsL WUPOKOZO KPYea Uy, U3YUAIOWUX GUHEC-AHZIULICKULL U JICCAAIOULUX YYBCINBOBAMD e~
DPEHHOCTb U QOCTUZHYMb Ycnexa 6 Mupe ousneca.

YK 811.111(075.32)
BBK 81.2Anrn-723

© ¥Ysapos B. 1., 2015

ISBN 978-5-9916-5765-5 © 000 «Msnarenbcrso IOpaiit», 2016



Contents

TIP@IIHMCIIOBHEC . euvuinininininininieneieeneirneneesessasnsesesesasasnssssssssasnssssnsnsases 4
Unit 1. ECONOmicS OVeIVIEW ......cuuiunieniiniiniiniiniiniiiieiiiieinienceneaneeneense 7
Unit 2. Being an Economist. Job INterview........ccccueeiviiiiiinieneeeeenneennns 17
Unit 3. Macro- and Microeconomics. The Sectors of the Economy........... 26
UDIE 4. MOMNEY «.iniiiiiiieniiiiinreertertaertneeenertnestaesenssenessnssssssenssnnssnssannns 35
Unit 5. Financial INStitutions ........cceceeereunerienieiinirrenerenereeeeeeneeeeneeenns 43
Unit 6. Banks and LOAnSs .......c.cceeueeieuneriinerieneerinereneeeneeeeneeeeneeeeneeenns 33
Unit 7. Financial Statements .........ccevuueiivnerieneeiinerienereneeeeereeneeeeneeenns 64
Unit 8. Types of Business Entities ........c.coeeeuuiiiiiuiiiriiiniiieienninniennnnne. 73
Unit 9. Organisational Structure and Recruitment............c.ccuueevriennnnnnee. 83
Unit 10. Management Styles. Motivation ..........ccceeeeuueeeunereenereenneennnnnns 95
Unit 11. Making Presentations.........ccueeeeueeeeenereeneeeeneeeeeneeeeneeeeneneennnns 105
Unit 12, NegotiatiOnS ....vueereueeerenreerenrenreneennrnreresresensencenssnssesensenns 119
Unit 13. Business Ethics. COmPetition .........c.ceeeeueeeueeeeneeenneeeeneneennnns 129
Unit 14. Mergers, Acquisitions and Joint Ventures ........c..cceeeeueeennennnee. 141
Unit 15. Business and Law .........ccueeviiiuniiriiinirriineiereieneerernneeeeennens 153
UNIE 16. STATTUPS cvuvverenrieenreneenerereerereneeneensensesessensensenssnssasseosensenns 161
Unit 17. TaXation .....cceuvieiiniiieiiniiiiiiiiiri sttt sea st seae e 170
Unit 18. E-COMMEICE .....ccuvvuuiiuniinniiniiiiiiiiiiiniiasiartsta st seaeseneees 179
Unit 19. Marketing. Promotion and Advertising ........c...cceeeeuveenerenennnnn. 189
Unit 20. International Trade ..........coceueriuiriiiiiiiniiiiiiiiiiirenereieeennens 200
Unit 21. Business Cycles. CriSiS ......cveiueieuiiiniiinieenerieieeeeeerneeeneesnnns 213
APPENAICES «.evuiirniiiiiieiiiieieeieetie e eeeeeieetieeeneeenestnesenassnasenesenssnnesnns 223
Grammar REFETENCE .......vuuvveiveiieiiiieeiees sttt ses 224
List Of TrTeUIAT VETDS c.c.vvoveeiei sttt 255
Useful Advice and Phrases for Making Successful Presentations ............cc.cceceeveneee. 259
Useful Phrases for Business COMMUNICATION ......uurvververvoiereiennieeiesiesieessssssesssesssessnses 262
Interviewer’s Checklist: The 50 Questions Every Applicant Should Be Ready
LO ATISWET ettt bbbttt 268
Some Useful Business TAIOMS ........cvuvververierierieniiiesiieeie s ssssss s ssssssesssnses 270
NUMDETS AN TTENAS ...ovoveeieiiieierie sttt sttt ensses 279
WIEIEINE FILE oottt 283
AUAIO SCTIPES 1o ss st 290
WS ettt 308
13315 FT0T= 221 1) 11 A PO PR PP PPRTOPRRRRt 355
1024 \& 1) (55 i 11T o4 113 5 (R 356



Mpepucnosue

B mame BpeMsa yMeHme TOBOPUTD, YNTATh W MUCATh HA aHTIUHCKOM SI3bIKe
yKe MEePEeNIo U3 paspsijia MPEuMYyIecTB B pa3psii HeOOXOAUMbIX YCJIOBUIL
YCIIENTHOM JIesITeTIbHOCTH TIPAKTHYECKH B JTI000#1 chepe kusHm obIiecTBa. 3Ha-
HII€ JKe [IeJIOBOTO aHTIMHACKOTO TIO-TIPEKHEMY JIaeT ero 06JIaIaTe o CyecTBeH-
HbIe TIPENMYIIECTBA BO BceX cepax /eJT0BON aKTUBHOCTU, HAYMHAS C MTO/IaY1
3asiBJICHUS O TPYJOYCTPOUCTBE B MHOCTPAHHYIO KOMIAHWIO M 3aKaHUYMBAsI
YCIIENTHO TIPOBEIEHHBIMU TTEPETOBOPAMHU U 3aKJII0YEeHNEM MHOTOMUJIIMOHHOTO
KOHTPaKTa C KPYITHBIMU UHOCTPAHHBIMH TTAaPTHEPAMHU.

VueOHUK M TPAKTUKYM «AHTJIHACKUN S3bIK 711 9KoHOMUCTOB. English
for Business» He mpeTeHAyeT Ha MCUYEPIIBIBAIONNNA Kypc mporpaMMbl MBA,
HO MOJKET CTaTh IIPEKPACHBIM CTAPTOM B OCBOEHWH BEPIIVH JIEJTOBOTO MEKILY-
HAPOIHOTO O0IIeHKs. Y4eOHUK OXBaThIBaeT CaMble OCHOBHBIE TEMBbI 1 BOIIPOCHI,
HeoOXOIMMbIe JIJIsT TIOJy4YeHnst 6a30BbIX 3HAHUI HE TOJHKO B OM3HEC-aHTJIHIi-
CKOM, HO ¥ B CAMO 3KOHOMUYECKOU HAyKe B IIeJIOM.

C TOYKU 3peHUsT Pa3BUTUS HABBIKOB BJIAIEHUS aHTJIUHCKUM SI3BIKOM OPU-
TMHAJIBHBIN TEMAaTUYECKUI MaTepuas yaeOHUKA U COIYyTCTBYIOIIME eMy 3ajla-
HUSI TOCTPOEHBI TAKUM 00pa3oM, 4To0bI 3(h(HEKTUBHO TPEHUPOBATH U Pa3BUBAThH
BCe YeThIpe HaBbIKA — YTeHWe, ITUCbMO, ayIUPOBAHIE, TOBOPEHNE — B €TUHOM
JIOTUYHOM TBOPYECKOM pYyCJIE.

B pesysbrare ocBoeHUs MaTepHasia JaHHOTO MocoOust oOydaeMble JOJIKHBI:

3namo

— OCHOBHbIE 3aKOHBI IPUMEHEHUS AaHTJIMICKOTO S13bIKA JIJIs1 PO eCCUOHATh-
HOH IesITeTbHOCTH;

— COBpPEMEHHbBIE COIMOKYJIbTYPHBIE PEATNH aHTJIOSI3BIYHOTO TTPOCTPAHCTBA,
B TOM 4uCJe OTHOcAImMecs K cepe mpodheccuoHaIbHBIX HHTEPECOB;

— OCHOBHOH Te€OPETUYECKUN MaTepra 9KOHOMWYECKON HaITpaBJIeHHOCTH,
U3JIOKEHHBIN B IAHHOM y4eOHOM 1TocoOuu;

ymemo

— MOHUMATH TEKCTHI IO CTIEIUATBHOCTHA PA3JIMYHOTO YPOBHS CJIOKHOCTH;

— HaxoAWTh HEOOXOAUMBIE [JIs1 MPOGUIBHON AEATENbHOCTH UCTOYHUKN
uHGOPMAIIUHT ¥ U3BJIEKATh M3 HUX HEOOXOANMBIE CBEICHNS;

— BECTH JIMAJIOT, TIEPENUCKY, TIEPETOBOPBI HA AHTJIUICKOM S3BbIKE, B TOM
qrcie B paMKax MpodecCuoHaIbHOTO OOIIEHUs U B COOTBETCTBUU C YPOBHEM
MOCTaBJIEHHBIX 3a71aY;

— paboTraTh ¢ MaTEpUAIAMU CPEJICTB MACCOBOI MH(MOPMAIMK Ha aHTIHIICKOM
SI3BIKE, COCTABJISATH 0030PbI TIPECCHI 110 3aJ[aHHBIM T€MaM, HaXOAUTh, COOMPATh
U epBUYHO 0000maTh (hakTHYeCKUid MaTepuall, gejias 000CHOBAHHbIE BHIBOJIbI;

— BOCIIPUHUMATh HA CJIYX JIEKI[UM ¥ MOHOJIOTUYECKHE BbICKA3bIBAHUS,
UHGOPMAIMOHHBIE PAIO- U TEJECOOOIIEHNS, CIeINTh 32 apryMeHTalueli;
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— CO3/IaBaTh MUCHhMEHHOE BBHICKA3bIBAHUE, BBIPAKATD U APTYMEHTHPOBATD
COOCTBEHHYIO TTO3UIIMIO B PAMKAX MEKIYHAPOAHBIX CTAHAAPTOB, IIPEbSIBIIsIE-
MBIX K TINCbMEHHON JJOKYMEeHTAIlNH;

— BBIMOJHITH MUCbMEHHBIE U YCTHBIE MEPEBOIBI MaTEPUAIOB TIPodeccro-
HAJbHOW HAITPaBJICHHOCTH;

enademo

— TeXHUKAMU YCTAHOBJEeHUs MPOhECCHOHANTBHBIX KOHTAKTOB U Pa3BUTHUS
0011IeH NI, B TOM YHCJIe Ha QaHTJINIICKOM SI3bIKE;

— HaBBIKaM# PabOTBI C ayIUTOPHELL, B TOM YHCJIe 3apyOEsKHOI, ¢ UCITIOJIH30-
BaHueM aHIVINHCKOIO S3bIKa.

YueOHUK 1 TPAKTUKYM «AHTIHACKUT s13bIK 17151 9koHOMuCTOB. English for Busi-
Ness» COCTOUT ¥3 B3AUMOCBSI3aHHbIX (hYHKITMOHATBHBIX MOJTyJIelt (Bcero 21 MotyIib),
KasK/[bIii 113 KOTOPBIX MMEET YETKYIO CTPYKTYPY ¥ JIOTUKY H3JIOKEHUSL.

Kaskapiit MOy b BKIIOYAET CJIEAYIOIUE Pa3/IeJibl:

1. Starting up. Beenenue B remaTuky MozyJist. IluraThl 3aMeTHBIX JesiTesIeil
0061IIeCTBEHHOIT JKU3HU Pa3HBIX BPEMEH OTHOCHUTEJNBHO TeMbl MOLYJIsA. IIpeseH-
TallMOHHBIN MaTepuas B hopMe, MO3BOJIAIONIEH aKTHBU3UPOBATh PEYEBYIO JIes-
TEJLHOCTh 0OYYAIONIMXCsI B OTIOPE Ha YKe UMEIOIINeCst Y HUX 3HAHUST U OIIBIT.

2. Key Vocabulary. IIpeacrasienne u orpaboTKa KJIHOYEBOTO CIOBAaps
0 TEME MOJTYJISL.

3. Reading. YUrenne TeKCTOB, COMEPIKAIIUX TTPEUMYIIECTBEHHO TEOPETH-
4ecKyto WHGOPMAIUIO IO TeMe MOAYJist. [IpeATeKCcTOBbIe U MOCAETEKCTOBbIE
yIpaKHEHUsT, MTO3BOJISIONIIE MAKCUMATBHO 3P (hEKTUBHO OPraHr30BaTh PaboTy
C TEKCTOBBIM MaTEPUAJIOM.

4. Comprehension Check. Psiy ynpaskHeHUi, OCHOBaHHBIX Ha COAEPKAHUT
MPOYUTAHHBIX TEKCTOB.

5. Listening. Koporkue ayanosaniicu, CBsi3aHHbIe ¢ TEMOW MOJLYJIst U COTIPO-
BOJKJIaeMble 3aJaHUSIMU Pa3TUIHOTO (hopMaTta [T KOHTPOJSI MOHMMAHWS
U YCBOEHHMsI YCJIBIIIAHHOTO MaTepHalia.

6. Grammar. Paz yripaskHeHUH 17151 TTOBTOPEHUS U 3aKPeNJeHNs OCHOBHBIX
rpaMmatuyeckux TeM. Ilepesi BBIOTHEHEM 3alaHiii 00yJaromuMes mpejia-
raeTcst 03HaAKOMUTHCS C TEOPETUYECKUM MaTepUasioM 110 JaHHOU Teme B [Tpu-
JokeHusx B pasaene «Grammar References.

7. Vocabulary Development. Kopryc ynpakHeHuil Ha yCcBOEHHE OO
HUTEJBHOTO JIEKCMYECKOro MaTepuaa. B coctaB ympaskHEHU BKJIIOYEHDI
JIOTIOJTHUTEIbHBIE TEKCThI, 3HAYMTENBHO PaCHIMPSIONINe CJIOBAPHBII 3amac
10 TeEMe MOJLYJISI, & TAKIKe CO/lePIKAIIIe TIPAKTIHYECKITE COBETBI 1 PEKOMEH AT
10 BOTIPOCAM BejieHMsI Ou3Heca.

8. Skills Focus. Pasnoo6pastbie hOpMbI 3aKPEIIEHUST PEYEBBIX YMEHUIA
B CUTYyallMsIX, UMUTHPYIOIINX PeajbHyI0 MPakTUKy OusHeca. Pabora B mapax
U MUHHU-TPYTITIaX.

9. Writing. TBopueckue micbMeHHbIe 3aaHus B (hopMare pasindHoil Gus-
HEC-OTYETHOCTH U JOKyMeHTaI[uK. TeKCThI 1JIst TIOJIHOTO U/1u pedepaTuBHOrO
mepeBojIa.

10. Supplementary Reading. CriiicOK MCTOYHUKOB [IJIsI JIOTIOJTHUTETHHOTO
CaMOCTOSITETbHOTO O3HAKOMJIEHUSI.



B pasnene Appendices (IIpunoskenus) npejaraircs:

e Teoperuuecknii MaTepuas MO0 OCHOBHBIM IPAMMATUYECKUM TeMaM JIJIsi
MOBTOPEHUS U 3aKPEILICHHSL.

e [IpumMepsl BOIPOCOB U3 MHTEPBBIO JIJIsl KAHIMIATOB HA KJIOYEBbIE [T03H-
mn B Gu3Hece.

e (OcCHOBHbIE [TPABUJIA YTEHUST U HATTUCAHUST YMCEJI U IIPOCTENITNX apudme-
TUYECKUX YpaBHEHUIT; HabOp JIEKCUKHU JIJIsI ONMMCAHIS SKOHOMUYECKUX U3MEHe-
HUI 1 TEHAEHITNN.

e Pexomenpanuu v mpuMepsbl (ppas aJist YCHEIHbIX [TPe3eHTaIUi.

e Ilonesnsle dhpaswpl U KIuUlle, OTHOCAIINECT K PA3JTUYHBIM CUTYAI[USIM
ZIeJIOBOTO OOIIeHNS.

e CHUCOK IIOJIE3HBIX UIMOM IS IEJI0BOIO OOIIEHUSL.

e TekcTbl ayano3anuceil, KOTOpble MOKHO MCIIOJIb30BaTh KaK JIJIsI KOH-
TPOJIST IOHUMAHWS YCJABIIAHHOTO MaTepUasa, Tak U B Ka4eCTBE JIOMOJHUTEb-
HBIX UCTOYHMKOB OU3HEC-JIEKCUKK U IIPUMEPOB PEaTbHOIO MU CMOIETMPOBaH-
HOTO JIeJIOBOTO OOIIEeHMUsI.

e [Ipumepnl OCHOBHBIX (POPM JI€JIOBOM MEPENMCKU U JOKYMEHTAI[UH.

e Kimrouu st IPOBEPKH CaAMOCTOSITEJIbHO BBIITOJTHEHHBIX 3aaHUM.

Kopnyc ynpaskHeHwuil /1151 KaxK/10T0 MOJLYJIsI IPEIIoJIaraer:

e UreHue u aHAU3 AYTEHTUYHBIX TEKCTOB U BBITIOJIHEHUE COOTBETCTBYIO-
MIUX 3aJJaHU.

e CTpyKTypupoBaHUe MUCHMEHHON Peur B EJOBON JOKYMEHTAINN.

e DBrinosiHeHne 3a/jaHUil Ha 3aKpellJieHde JIEKCUYeCKOTO KOMITOHEHTa
MOJYJIS.

e Brimosinenue 3aanuii Ha TOBTOPEHNE U 3aKPeNJieHe OCHOBHBIX TpaMMa-
TUYECKUX TEM.

e DBrimosiHeHMe MPaKTUYECKUX 3aTaHU, MOJAETUPYIOMNX PeabHble CUTY-
ary GusHeca (TpeacTaBieHue WHGOPMAIUK, ONMCaHe TEHACHIIUI, ydacTie
B KOH(DEPEHIIUSX, IEJIOBBIX BCTPeYaxX M T.1.).

e BrinosiHeHne TBOPYECKOTO 33/[aHUsI, aKKYMYJIUPYIONIero nHGOpMaIuoH-
Hble 3HaHUS ¥ IPUOOPETEHHbIE peyeBble YMEHUsT U HaBbIKK. BO3MOKHBI (hOPMBbI
KPaTKUX IPe3eHTaIUi, yJacThe B IUCKyccusX 1 neperosopax. [Ipuopurernas
POJTb OTBOAUTCST U3YYEHUIO KOHKPETHBIX jiesioBbix cutyanuii (Case-study), rie
00y4aroIrecst MOTYT TIPOSIBUTH CBOM TBOPYECKUE CIIOCOOHOCTU U MPEIOKUTD
aJIbTepPHATUBHBIE PEIIEHUsT PACCMAaTPUBAEMbIX TIPOOJIEM.

VueOHUK U NPaKTUKYM «AHTIUICKIIT A3bIK 711 9koHOoMucToB. English for
Businessy» nzjeanbHO MOAXOAUT KaK 751 AyJUTOPHOMU, TaK U JJIsI CAMOCTOSITEIIb-
HOi pabotel. OH agpecoBaH MUPOKOMY KPYTY JHUII — KakK MPodeccruoHamaM,
JKEJIAIOTIM TIOBBICUTH YPOBEHD BJIaJIeHUsT ON3HEC-aHTJIMHCKUM, TaK W JIIO/ISIM,
TOJTHKO HAYMHAIONUM CBOE BOCXOK/IEHNE TIO CTYTIEHAM KapbepHOU JIECTHUIIBI
B cepe aKOHOMUKH, MEHE/[PKMEHTA, MEK/TYHAPOIHBIX OTHOIIEHWH W JPYTUX
CMEKHBIX HarpaBiaeHui. /[ onTuManbHOTO YCBOEHMST MaTepraia PeKOMEH/IY-
€TCsT YPOBEHD BJIAJIEHNST aHTIMIICKIM s13bIKOM OT Intermediate v Bbitire (ypoBHU
B1-C1 o OO61ieeBporneiickoil cucreMe OIeHKH YPOBHSI BJIaJEHIsT WHOCTPAH-
HBIM SI3BIKOM ).
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Unit 1
ECONOMICS OVERVIEW

“Economics is the science which studies human
behaviour as a relationship between ends and scarce
means which have alternative uses.”

Lionel Charles Robbins, 1898-1984,

British economist

“A study of economics usually reveals that the best
time to buy anything is last year.”

Marty Allen, born in 1922,

American stand-up comedian and actor

1. Starting up

1) What do you already know about economics? In pairs or small groups, discuss
your ideas and summarize them within 5-7 sentences.

2) Here are some other quotations about economics. Which of them do you agree or
disagree with? Work with the group mates and discuss your ideas.

“I learned that economics was not an exact science and that the most erudite men

would analyse the economic ills of the world and derive a totally different conclusion.”
Edith Clara Summerskill (1901-1980), medical practitioner and politician

“In economics, hope and faith coexist with great scientific pretension and also

a deep desire for respectability.”

“In economics, it is a far, far wiser thing to be right than to be consistent.”

“In economics, the majority is always wrong.”
John Kenneth Galbraith (1908-2006), Canadian-American economist

“Economics has never been a science — and it is even less now than a few years ago.”
Paul A. Samuelson (1915-2009), American economist

“Economics is a subject that does not greatly respect one’s wishes.”
Nikita Khrushchev (1894-1971), First Secretary of the Communist Party
of the Soviet Union from 1953 to 1964

2. Key Vocabulary

1) scarce 3) demand 5) entrepreneur
2) supply 4) luxury 6) numerous



7) to possess 10) economic environment 13) failure
8) machinery 11) to assume 14) efficiency
9) prerequisite 12) success 15) intangible

1) Consult a dictionary and write out the transcription and Russian equivalents
of these words. Then practice reading them.

2) Use the words from the Key Vocabulary to fill in the gaps in the following sen-
tences:

a) To be a successful you need to know how to start
your own business, get profits, hold negotiations, etc.

b) A simple example of is when your company is doing
well and making profits.

¢) Services are called because you can get them but not
touch.

d) Each new shouldn’t stop you on your way to success,

on the contrary — it will give you valuable experience.
e) Every applicant should not only look smart but also

the necessary skills and knowledge.

f) We have a limited amount of resources which means that they are

g) Can we say that represents the circumstances in

which businesses and individuals interact?

h) There is a strong and obvious connection between

and for a particular product or service.

i) goods are not very popular among this social group

because they cost too much.

j) There are examples of start-ups which failed within

the first year.

3) Make 3-5 sentences of your own with the words (groups of words) from the Key
Vocabulary.

3. Reading

Read the following text and write its detailed plan. Compare and discuss your plan
with a partner.

Economics

Part 1
Economics is often described as a body of knowledge or study that discusses
how a society tries to solve the human problems of unlimited wants and scarce
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resources. As economics deals with human behaviour, it is classified as a social
science. Dealing with human problems, it can’t be an exact science. That’s why
we may find different views and descriptions of economics. In this article, we
will give an overview of the elements that constitute the study of economics:
wants, needs, scarcity, resources, goods and services, economic choice, and the
laws of supply and demand.

Every person makes numerous economic decisions every day of his or her
life. This occurs when we decide whether to cook a meal at home or go to a
restaurant, to purchase some new jewelry or put the money in the bank, to rent
a house or purchase it, etc.

Wants, Needs and Scarcity

One of the main problems our society faces is that people have unlimited
wants while resources are scarce.

A resource is said to be scarce when there is not enough of it to satisfy human
wants. At the same time, human wants are endless. Because of unlimited wants
and limited resources to satisfy those wants the problem of scarcity appears and
demands adequate economic decisions.

Resources

Economic resources, often called factors of production, are divided into four
major categories. They are land, labour (human resources), capital, and entre-
preneurship.

Land does not only mean the ground that might be. It is also includes the
resources that come from the land. For example, trees that grow on the land are
used to produce paper, furniture and many other products. That’s why trees are
also a part of land.

Labour (human resources) means the human effort that is used to produce
goods and services. It includes physical labour, such as planting and growing
trees, building a factory or repairing a vehicle. In addition to physical labour,
there is mental labour, which includes such activities as planning the best ways
to grow trees and choosing which trees to plant.

Capital is input that is often viewed in two ways. Capital might be viewed as
human capital — the knowledge, skills, etc. allow people to produce. The other
type of capital is physical, which includes buildings, machinery, tools, and other
items that are used to produce goods and services.

Entrepreneurial abilities (often thought of as the fourth factor of produc-
tion) are needed to improve what we have, to achieve success in business, and to

create new goods and services. An entrepreneur is the one who brings together



all the resources of land, labour, and capital that are needed to produce a better
product or service.

Many people associate entrepreneurship with creating or owning a new busi-
ness. But an entrepreneur may also create a new market for something that
already exists or push the use of a natural resource to new limits in order to
maximise efficiency and minimise consumption.

Goods and Services

An entrepreneur needs land, labour, and capital to produce goods and ser-
vices that will ultimately be used to satisfy our wants.

Goods are tangible, which means that they can be seen or touched. The pro-
duction of goods requires the use of limited resources to satisfy wants.

Services are provided in numerous ways and are an intangible activity. The
service is not something that we can pick up and take home to use. The possible
examples of services can be teaching, nursing, haircutting, etc.

It is important to understand the idea that goods and services are also scarce
because they utilise resources (materials, equipment, and workforce) that are
limited. Scarcity results when the demand for a good or service is greater than
its supply. Remember that society has unlimited wants but scarce resources.
That’s why it is scarcity that causes consumers to make economic choices. If
individuals can’t have everything they want, they must decide which of the

goods and services are most important and which they can do without.

4. Comprehension Check

1) Use the contents of the text and answer the following questions:

a) Why is economics classified as a social science?
b) Which resource can be called scarce?
¢) What are the four major categories of resources?
d) What are the two categories of labour?
e) What are the two types of capital?
f) Which goods are called tangible?
g) When does scarcity happen?
2) According to the text, are these sentences true or false? If they are false, explain
why.
a) Economics is an exact science.
b) Only economists are involved in making economic decisions.
¢) Economic wants and needs mean the same.
d) Asan economic resource, land means only ground.
e) Human capital is about the number of workers.

10



3) Find the words in the text that mean the following:

a) the accomplishment of an aim or purpose

b) to make or become better

¢) personal ornaments, such as necklaces, rings, or bracelets, that are typi-
cally made from or contain precious metal

d) a thing used for transporting people or goods

e) insufficient for the demand

f) the necessary items for a particular purpose

g) a person who sets up a business or businesses, taking on financial risks in

the hope of profit

h) the quality of being able to do a task successfully, without wasting time
or energy

i) a large building where machines are used to make large quantities of
goods

5. Listening

1) Listen to the first recording and say what basic questions economics asks.

2) Listen to the second recording about the spheres where economists work and fill
in the following table.

Sphere Economists’ tasks

3) Listen to the third recording about positive and normative economics. What is
each of them about? What questions does each of them answer?

6. Grammar

Types of Questions
Consult the Grammar Reference section in the Appendices and complete
the following tasks.

1) Ask all possible questions to the given sentence. Follow the suggested order: all
Special Questions + General, any Alternative and Disjunctive. Add the answers
to the questions.

Yesterday at about 6 p.m. they were having dinner with their clients in
an Italian restaurant (11 questions).

2) Think of your own sentence and let your partner or group mates ask as many
questions as possible on its basis.

11



7. Vocabulary Development

1) Here is the second part of the article about economics.

Economics

Part2
Economic Choice
Opportunity Cost. We have to make economic decisions because of limited
resources. Alternatives must be considered. People make such decisions based

on expecting greater a) from one alternative than another.

Such choice involves an opportunity cost which is the benefit that could be
received from the alternative that is not selected.
An opportunity cost can’t always be measured, because it might be satisfac-

tion that is lost. At other times, however, it can be measured. Here are examples

of each. 1) . In the second example, 2)

In both examples, opportunity cost is directly related to what was given up.
Circumstances also play a role in opportunity cost. Sometimes people are

forced into a decision because of circumstances and the results may not always

be optimal. For example, 3) . The opportunity cost is the

value of what was given up in order to be able to purchase a new home.

b) is the primary element in deciding what to produce

and how to go about the production process. It means producing with the least

amount of expense, c) , and waste, but not without cost. If

you take something away from a person to satisfy another person, one will be
less happy and the other will be happier. If a way can be found to make one per-
son happier without making the other person less happy, this would be efficient.

An example of economic efficiency might be the following.

4) . Economic efficiency has occurred in this situation. If the

car owner had not loaned the car to the friend, there would have been waste
because the friend would have had to buy or rent a car. It is wasteful to fail to
take advantage of opportunities in which there is no loss of satisfaction to either
party.

Production efficiency is a situation in which it is not possible to produce any
more units of a good without giving up the opportunity to produce another good

unless a change occurs in available productive resources. 5)

In the above example, it was suggested that different or additional resources
might be used to increase production. This is necessary only after efficiency
has been achieved. Additional resources would have to come from land,

12



d) , capital, or entrepreneurship. It is most common that

capital will be used most often to increase production.

Task 1. Read the text and fill in the gaps (marked with LETTERS) with the words
from the table below.

improvements

in technology improve and expand

potential recipients

effort labour benefits

acquire efficiency division

Task 2. Some of the statements in the text are supported by examples. Fill in the
gaps (marked with FIGURES) in the article with the examples which are
listed below.

a) If a farmer is growing wheat to be sold for the production of bread, there
is a point at which adding additional fertiliser to the soil would do no good. The
way to increase the wheat production is to find different resources to make the
crop better, such as irrigating the land to provide more moisture.

b) ..a studying student is asked to help someone clean a garage. If the person
offers to pay the student $50 to clean the garage and the student chooses to
study, the opportunity cost is $50.

¢) Someone owns a car and their friend doesn’t own a car but can drive. The
friend needs transportation regularly for a week. It happens to be a time when
the car owner will be away on a business trip and therefore doesn’t need the car.
It makes no sense for the friend to buy a car for such a short period of time, so
the owner loans the friend the car for that week.

d) If the farmer wants to increase wheat production in the future, something
will have to be given up now in order to increase the resources available for
future production.

e) ..if someone is planning to relocate to a new city to start a new job and
wants to sell a house before the move in order to be able to purchase a new
house in the new location, the person may sell the house for less than the market
price in order to complete the process.

f) A student is studying hard for a final examination in a difficult course
because a good exam score is critical to achieve the desired grade. Friends invite
the student out for the evening. The alternatives are to study or to go out.
Being wise, the student selects studying instead of going out. It is difficult to

measure the opportunity cost of having fun with friends.

13



Capital is productive input that is increased by people. This is known as
investment. Investment involves giving up what might presently be consumed in

favour of producing something to consume in the future. 6)

Increasing human capital is critical to increasing production. This means that
the knowledge and skills of humans must be increased. This can happen because

of e) and new ways of satisfying wants. This involves the

entrepreneurial factor that was described previously — the human element that

figures out ways to f) the resources that already exist.

Product Distribution. The economic system must decide how to divide

the products that are produced among the g) . Sometimes

products can be divided equally among recipients, but usually this is not so. It

must then be determined how the h) will take place. In a

capitalistic economic system, distribution is often determined by wealth. If two
people have the same wants, the person who can most afford something will be

able to 1) acquire it.

2) Here is the third part of the article about economics. Read the text and summa-
rize its contents to describe the chart that goes after the text.

Economics
Part 3
The Laws of Supply and Demand

Our decisions about production and supply depend on the demand for goods
and services. Why might fur coats cost less in summer? This is because people
normally do not wear fur coats when it’s warm. But as soon as the cold weather
comes, the prices of fur coats begin to rise rapidly.

The law of demand states that during a specific period of time the quantity
of a product that is demanded is inversely related to its price, as long as other
things remain constant. The higher the price, the lower the demand. And vice
versa.

When prices are too high, the demand for a product or service may get lower
if consumers find a suitable substitute. For example, if we see an item with a
designer label which costs a lot, we may prefer to find and purchase a similar
item that does not have a designer label and costs less.

The law of supply states that the greater the demand is, the more products
or services will be supplied; the lower the demand is, the less produce will be
supplied. The amount that will be supplied depends on capacity and willingness
to supply the product at a specific price.
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How does a producer know how much to produce and what price to charge

for the goods and services? The demand for and supply of goods and services

can be plotted on graphs. The curves of supply and demand meet in the point

that is called the equilibrium price. In this point everything that is produced

(supplied) will be demanded. If the price is below equilibrium, there is a short-

age, and if it is above equilibrium, there is a surplus.

A

Price

Demand

Y

Quantity

8. Skills Focus

Work alone or together with one of your group mates. Your task is to role-play
a 5-minute lecture on the topic: “Economics overview”. Use the material of the sec-
tion “Useful Advice and Phrases for Making Successful Presentations”.

Notes:

1)
2)
3)
1)

5)
6)

7

8)

If you work in a group, share the tasks among all the members.

Make use of the vocabulary and the information of the Unit.

Also use all other possible sources of information (Internet, newspapers,
magazines, text books, etc.).

Prepare some visual demonstration, for example, a PowerPoint presenta-
tion.

Support the material of the lecture with your own examples.

Try to make the lecture not only informative, but also interesting to the
audience.

Think of some questions to ask the audience in the end to check their
understanding of the issue.

Deliver the lecture.
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9. Writing

1) Write a summary covering the information of the Unit, using 100-150 words.
Make use of the active vocabulary.

2) Render into English the following passage. In the end write one more paragraph
of your own to express your ideas and/or make a conclusion.

Yro Takoe 3KOHOMHKaA?

IKOHOMUKA 3aHUMAETCsT BOTIPOCAMU TIPOM3BOJICTBA, PACIIPeeIeHs], 0OMeHa
u notpebieHus: ToBapoB u ycayr. Kak Hayka, 9KOHOMUKA U3yd4aeT BApUAHThI
Han6oJsiee 9(hHEKTUBHOTO UCTIONB30BAHUS UMEIOIINXCS OTPAHUYEHHBIX PECyP-
COB C Y4€TOM HEeOI'paHMYE€HHbBIX HOTpe6HOCTeI>JI.

B ocHOBE 9KOHOMUKHN — MIPOU3BOICTBO TOBAPOB U YCJIYT, KOTOPbIE SIBJISIOTCS
[PeIMETOM TOPTOBJIM, 0OMeHa U notpebienns. CaMo MPOU3BOACTBO Tpebyer
WHBECTUIMIT B BUJe KallMTajla U JAPyTUX MaTePUATbHBIX M HeMaTepUalbHbIX
PeCcypCoB.

Pacrpesesienne mpeionaraer npeaocTaBieHne orpaHiYeHHbIX PeCypCcoB
PasIMYHBIM OKOHOMUYECKUM cyObekTaM. IIpu 9TOM yYUTHIBAIOTCS SKOHOMUYE-
CKMe BO3MOKHOCTHU KaK MPOM3BOAUTEIS, TaK U MOTPEOUTEIS.

OOMeH — 3TO CJIOJKHAsI CUCTeMa TIPOJIBUKEHUST TIPOIAYKIIUU OT ITPOU3BOJIHN-
TeJIst J10 TIOTPeOUTE IS, BKITIOYAIOIIast TPAHCIIOPTHUPOBKY, KPEAUTOBAHIE, CTPAXO-
BaHUE, peRJIaMy, OIITOBYIO 1 POSHUYHYIO TOPTOBJIIO U T.[.

[ToTpebiierne — 3TO UCIIOJIB30BAHIE TOBAPOB U YCIIYT [IJIsT YIOBIE€TBOPEHUST
cOOCTBEHHBIX MOTPEOGHOCTEN.

Tak Kak pecypchl IPOU3BOJCTBA SIBJSIOTCS OTPAHIYEHHBIMU, A YeJI0BEYECKUE
norpebHOCTH hakTHUeCK Ge3rpaHUYHbL, HEOOXOAUMO PAIIMOHATIBHO UCIIOJIB30-
BaTh U PACIIPEEATh UMEIOIIHECs] PECYPChl. ITH U JAPYTHE 3aj1aui ONPE/eISIOT
IIPUOPUTETHBIE HAITpABJIECHUA 9KOHOMUYECKOU HayYKN 1N ITPpaKTUKW.

10. Supplementary Reading

1) Anthony M. Criniti IV. (2014) The Most Important Lessons in Econom-
ics and Finance: A Comprehensive Collection of Time-Tested Principles of Wealth
Management. Criniti Publishing.

2) Lawrence H. White. (2012) The Clash of Economic Ideas. Cambridge Uni-
versity Press.

3) Gregory N. Mankiw. (2014) Principles of Economics, 7th ed. Cengage
Learning.

4) Stephen Mankiw, Kevin H. O’'Rourke. (2010) The Cambridge Economic
History of Modern Europe, 2-Volume Set. Cambridge University Press.
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Unit 2
BEING AN ECONOMIST. JOB INTERVIEW

“Greedy then as the economist must be for facts,
he must not be content with mere facts. Boundless as
must be his gratitude to the great thinkers of the his-
toric school, he must be suspicious of any direct light
that the past is said to throw on the problems of the
present.”

Alfred Marshall, 1842-1924,

English economist

1. Starting up

1) Work in pairs or small groups and discuss the following questions:
a) When did you first begin to study Economics?
b) What was your first impression of the discipline?
¢) Did you decide at that moment, that you would connect your future
with Economics?
d) What kept you interested in the subject until you entered the univer-
sity / college?
e) After graduation, do you plan to work in the economic sphere or will
Economics be just a helper to you in some other areas?
2) What makes a good economist to your mind? What about the best one? Make
a list of the most important qualities that can help become a real specialist and

achieve much in the world of Economics. Compare your ideas with the group
mates.

2. Key Vocabulary

1) assumptions 9) unintended consequences
2) degree 10) useful

3) requirement 11) to fail

4) to major 12) valuable

5) to appeal 13) promotion

6) variety 14) impact

7) to apply 15) literate

8) to make decisions 16) society
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