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Mpepucnosue

B mame BpeMsa yMeHme TOBOPUTD, YATATh W MUCATh HA aHTIUHCKOM SI3bIKe
yKe MePeNio U3 paspsijia MPEeuMYyIecTB B pas3psi HeOOXOAUMbIX YCJIOBUIL
YCIIENTHOI JIesITeTIbHOCTH TIPAKTHYECKH B JTI000#1 chepe kusHm ob1iecTBa. 3Ha-
HII€ JKe JIeJIOBOTO aHTIMHCKOTO TIO-MIPEKHEMY JIaeT ero 06JIaIaTe o CyecTBeH-
HbIe TIPEUMYIIECTBA BO BceX cepax /eJT0BON aKTUBHOCTU, HAYMHAS C MTO/IaY1
3asiBJICHUSI O TPYJOYCTPOUCTBE B MHOCTPAHHYIO KOMIAHWIO M 3aKaHYMBAsI
YCIIETTHO TIPOBEIEHHBIMU TTEPETOBOPAMHU U 3aKJII0YEHNEM MHOTOMUJIIMOHHOTO
KOHTpPaKTa C KPYITHBIMU UHOCTPAHHBIMY TIaPTHEPAMHU.

VueOHUK M TMPAKTUKYM «AHTJIHACKUN S3bIK 1711 9KoHOMUCTOB. English
for Business» He mpeTeHAyeT Ha MCUYEPIIBIBAONNNA Kypc mporpaMMbl MBA,
HO MOJKET CTaTh IIPEKPACHBIM CTAPTOM B OCBOEHWH BEPIIUH JIEJTOBOTO MEK/LY-
HAPOIHOTO OOIIeHKs. Y4eOHUK OXBaThIBAeT CaMble OCHOBHBIE TEMBI 1 BOIIPOCHI,
HeoOXOIMMbIe JIJIsT TIOJIy4eHnst 6a30BbIX 3HAHUI HE TOJHKO B OM3HEC-aHTJIHIi-
CKOM, HO ¥ B CAMO 3KOHOMUYECKOU HAyKe B IIEJIOM.

C TOYKU 3peHUsT Pa3BUTUS HABBIKOB BJIAIEHUS aHTJIUHCKUM SI3BIKOM OPU-
TMHAJIBHBIN TEMAaTUYECKUI MaTepuas yueOHUKA U COIyTCTBYIOIIME eMy 3ajia-
HUSI TOCTPOEHBI TAKUM 00pa3oM, 4To0bl 3(h(HEKTUBHO TPEHUPOBATH U Pa3BUBATh
BCe YeThIpe HaBbIKA — YTeHWe, ITUChMO, ayIUPOBAaHIE, TOBOPEHNE — B €UHOM
JIOTUYIHOM TBOPYECKOM pYCJIE.

B pesysbrare ocBoeHUs MaTepHasia JaHHOTO MocoOust oOydaeMble JOJIKHBI:

3namo

— OCHOBHbIE 3aKOHBI IPUMEHEHUS aHTJIMICKOTO S13bIKA JIJIs1 PO eCCUOHATh-
HOH JIesITeTbHOCTH;

— COBpPEMEHHbBIE COIMOKYJIbTYPHBIE PEATMH aHTJIOSI3BIYHOTO TTPOCTPAHCTBA,
B TOM 4uCJe OTHOcAImMecs K cdepe mpodheccuoHaTbHBIX HHTEPECOB;

— OCHOBHOH Te€OPETUYECKU MaTepra 9KOHOMIYECKO HaIpaBJIeHHOCTH,
U3JIOKEHHBIN B IAHHOM y4eOHOM 1TocoOuu;

ymemo

— MOHUMATH TEKCTHI IO CTIEIUATBHOCTHA PA3JIMYHOTO YPOBHS CJIOKHOCTH;

— HaxoAWTh HEOOXOAUMBIE [JIs1 POGUIBHON AEATENbHOCTH UCTOYHUKN
uH(GOPMAIIUHT ¥ U3BJIEKATh M3 HUX HEOOXOANMBIE CBEICHNS;

— BECTH JIMAJIOT, TIEPENNCKY, TIEPETOBOPBI HA AHTJUICKOM S3bIKE, B TOM
qrce B paMKax MpodecCHoHaIbHOTO OOIIEHNs M B COOTBETCTBUU C YPOBHEM
MOCTaBJEHHBIX 3a71aY;

— paboraTh ¢ MaTEpUAIAMU CPEJICTB MACCOBOI MH(MOPMAIMK Ha aHTTHIICKOM
SI3BIKE, COCTABJISATH 0030PbI TIPECCHI 110 3aJ[aHHBIM T€MaM, HaXOAUTh, COOMPAThH
U epBUYHO 0000maTh (hakTHYeCKUil MaTepuall, aejas 000CHOBAHHbIE BHIBOJIbI;

— BOCIHIPUHUMATh HA CJIYX JIEKI[UM ¥ MOHOJIOTUYECKHE BbICKA3bIBAHUS,
UHGOPMAIMOHHBIE PAIO- U TEJECOOOIIEHMs, CIeNTh 3a apryMeHTaIueli;
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— CO3/IaBaTh MUCHhMEHHOE BBHICKA3bIBAHUE, BBIPAXKATD U APTYMEHTHPOBATD
COOCTBEHHYIO TTO3UIIMIO B PAMKAX MEKIYHAPOAHBIX CTAHAAPTOB, IIPEIbSIBIIsIE-
MBIX K TIHNCbMEHHON JJOKyMEeHTAIlNH;

— BBIMOJHSITH MMCbMEHHBIE U YCTHBIE MEPEBOIBI MaTEPUAIOB TPodeccro-
HAJLHOW HAITPaBJIECHHOCTH;

enademo

— TeXHUKAMU YCTAaHOBJEeHUs MPOhECCHOHANTbHBIX KOHTAKTOB U Pa3BUTHUS
0011IeHtsI, B TOM YICJIe Ha QaHTJINIICKOM SI3bIKE;

— HaBBIKaM# PabOTBI C ayIUTOPHELL, B TOM YHC/Ie 3apyOEsKHOI, ¢ UCITOJIH30-
BaHueM aHIVINHCKOIO S3bIKa.

YueOHUK 1 TPAKTUKYM «AHTIUACKAT s13bIK 17151 9koHOMuCTOB. English for Busi-
Ness» COCTOUT 13 B3AUMOCBSI3aHHbIX (DYHKITMOHATBHBIX MOJyJIelt (Bcero 21 MotyIib),
KasK/[bIii 113 KOTOPBIX MMEET YETKYIO CTPYKTYPY ¥ JIOTUKY H3JIOKEHUSL.

Kaskapiit MOy b BKIIIOYAET CJIEAYIONUE Pa3/IeJibl:

1. Starting up. Beenenue B temaTuky MozyJist. IluraThl 3aMeTHBIX JesiTesIeil
0061IeCTBEHHOIT JKU3HU Pa3HBIX BPEMEH OTHOCUTEJNBHO TeMbl MOLYJIsA. IIpeseH-
TallMOHHBIN Marepuas B hopmMe, MO3BOJIAIONIEH aKTHBU3UPOBATh PEYEBYIO JIes-
TEJILHOCTh 0OYYAIONIMXCsT B OTIOPE Ha YKe UMEIOIINeCs Y HUX 3HAHUST U OIIBIT.

2. Key Vocabulary. IIpeiacrasienne u orpaboTKa KJIHOYEBOTO CIOBaps
0 TEME MOJLYJISI.

3. Reading. Yrenne TeKCTOB, COMEPIKAIIUX TTPEUMYIIECTBEHHO TEOPETH-
4ecKyto WHGOPMAIUIO IO TeMe MOAYJist. [IpeATeKCcTOBbIe M MOCAETEKCTOBbIE
YIpaKHEHNUsT, MO3BOJISIONINE MAKCUMATBHO 3P (hEKTUBHO OPraH30BaTh PaboTy
C TEKCTOBBIM MaTEPUAJIOM.

4. Comprehension Check. Psiy ynpaskHeHUi, OCHOBaHHBIX Ha COAEPKAHUT
MPOYUTAHHBIX TEKCTOB.

5. Listening. Koporkue ayanosaniicu, CBsi3aHHbIE ¢ TEMOW MOJLYJIst U COTIPO-
BOJKJIaeMble 3aJaHUSIMU Pa3TUIHOTO (hopMaTta [T KOHTPOJISI MOHMMAHWS
U YCBOEHHMsI YCJIBIIIAHHOTO MaTepHaJia.

6. Grammar. Paz yripaskHeHUH 17151 TTOBTOPEHUS U 3aKPeNJIeHNs OCHOBHBIX
rpaMmatuyeckux TeM. Ilepesi BBIOTHEHEM 3alaHiii 00yJaromuMes mpeja-
raeTcst 03HAKOMUTHCS C TEOPETUYECKUM MaTepUasioM 110 JAaHHOU Teme B [Tpu-
JokeHusx B pasene «Grammar References.

7. Vocabulary Development. Kopryc ynpakHeHuil Ha yCcBOEHHE JOIOJI-
HUTEJIBHOTO JIEKCMYECKOro MaTepuaa. B coctaB ympaskHEHUT BKJIIOYEHDI
JIOTIOJTHUTEIbHBIE TEKCTHI, 3HAYMTENHHO PaCIHIMPSIONINe CJIOBAPHBII 3amac
10 TEMe MOJLYJISI, & TAKIKe CO/IEPIKAIIIe TIPAKTIHYECKITE COBETBI 1 PEKOMEH AT
10 BOTIPOCAM BejieHMst Ou3Heca.

8. Skills Focus. Pasnoo6pastbie hOpMbI 3aKPEIIEHUST PEYEBBIX YMEHUIA
B CHTYyallMsIX, UMUTHPYIOIINX PeajbHyI0 NMpakTUKy OnsHeca. Pabora B mapax
U MUHHU-TPYTITIaX.

9. Writing. TBopueckue micbMeHHbIe 3aaHus B (hopMare pasindHoil Gus-
HEC-OTYETHOCTH U JOKyMeHTaIl[uK. TeKCThI 1JIst TIOJIHOTO U/1u pedepaTuBHOTO
mepeBojIa.

10. Supplementary Reading. CriiicOk MCTOYHUKOB JIJIsI JIOTIOJTHUTETHHOTO
CaMOCTOSITETbHOTO O3HAKOMJIEHUSI.



B pasnene Appendices (IIpunoskenus) npejaraircs:

e Teoperuuecknii MaTepras MO0 OCHOBHBIM IPAMMATUYECKUM TeMaM JIJIsi
MOBTOPEHUS U 3aKPEILICHHSL.

e [Ipumepsl BOIPOCOB U3 MHTEPBBIO JIJIsl KAHIUIATOB HA KJIOYEBbIE [T031-
mn B Gu3Hece.

e OcCHOBHbIE [TPABUJIA YTEHUST U HATTUCAHUST YMCEJI U IIPOCTEUITNX apudme-
TUYECKUX YpaBHEHUIT; HabOp JIEKCUKHU JIJIsI ONMMCAHIS SKOHOMUYECKUX U3MEHe-
HUI 1 TEHAEHITNN.

e Pexkomenpanuu v mpuMepsbl (ppas aJist YCHEIHbIX [TPe3eHTaIUI.

e Ilonesusle dhpaswpl U Kulle, OTHOCIIINECT K PA3JTUYHBIM CUTYAI[USIM
ZIeJIOBOTO OOIIeHNS.

e CHUCOK IIOJIE3HBIX UAMOM IS €JI0BOIO OOIIEHUSL.

e TekcTnl ayano3anuceil, KOTOPble MOKHO MCIIOJIb30BaTh KaK JIJIsI KOH-
TPOJIST IOHUMAHWS YCJABIIAHHOTO MaTepUasa, Tak U B Ka4eCTBE JIOMOJHUTEb-
HBIX UCTOYHUKOB OU3HEC-JIEKCUKK U IIPUMEPOB PEaTbHOIO MM CMOEIMPOBaH-
HOTO JIeJIOBOTO OOIIeHUsI.

e [Ipumepnl OCHOBHBIX (hOPM JIEJIOBOM MEPENMCKU U JOKYMEHTAI[UH.

e Kimrouu st IPOBEPKH CaAMOCTOSITEIbHO BBIITOJIHEHHBIX 3aaHUIM.

Kopnyc ynpaskHeHwuil /111 KaxK/10T0 MOJLYJIsI IPEII0JIaraer:

e UreHue u aHAU3 AYTEHTUYHBIX TEKCTOB U BBITIOJIHEHUE COOTBETCTBYIO-
MIUX 3aJJaHNT.

e CrTpyKTypupoBaHUe MUCHMEHHON Peun B EJOBOI JOKYMEHTAINN.

e BrinosHeHne 3ajaHUil Ha 3aKpellJieHde JIEKCUYeCKOTO KOMITOHEHTA
MOJYJIA.

e Brimosinenue 3aanuii Ha TOBTOPeHNE U 3aKpeNJieHne OCHOBHBIX TpaMMa-
TUYECKUX TEM.

e DBrimosiHeHNe MPaKTUYECKUX 3aTaHU, MOJAETUPYIOMNX PeabHble CUTY-
ary GusHeca (TpeacTaBieHue WHGOPMAIMK, ONMCaHKe TEHACHIIUI, yJacTie
B KOH(DEPEHIIUSX, IEJIOBBIX BCTPeYaxX M T.1I.).

e BrinosiHeHne TBOPYECKOTO 33[aHUsI, aKKYMYJIUPYIONIero nHGOpMaIuoH-
Hble 3HAHUS ¥ IPUOOPETEHHbIE peyeBble YMEHUsT U HaBbIKK. BO3MOKHBI (hOPMBbI
KpaTKUX IPe3eHTAIUi, yJacThe B IUCKyccusX u neperosopax. [Ipuopurernas
POJTb OTBOUTCST U3YYEHUIO KOHKPETHBIX jiesioBbix cutyanuii (Case-study), rie
00y4aoIecst MOTYT TIPOSIBUTH CBOM TBOPYECKUE CIIOCOOHOCTU U MPEJIOKUTD
aJIbTepPHATUBHBIE PEIIeHUsT PACCMAaTPUBAEMbIX TIPOOJIEM.

VueOHUK U NPaKTUKYM «AHTIUICKIIT A3bIK 711 9koHOoMucTOB. English for
Businessy» nzeanbHO MOAXOAUT KaK 751 AyIUTOPHOMU, TaK U JJIsI CAMOCTOSITEIIb-
HOi pabotel. OH agpecoBaH MUPOKOMY KPYTY JHUII — Kak MPodeccroHamaM,
JKEJIAIOTIM TIOBBICUTH YPOBEHD BJIaJIeHUsT OM3HEC-aHTJIMHCKUM, TaK W JIIO/ISIM,
TOJTHPKO HAYMHAIONMM CBOE BOCXOK/IEHNE TI0 CTYTIEHAM KapbepHOU JIECTHUIIBI
B cepe aKOHOMUKH, MEHE/[PKMEHTA, MEK/TYHAPOIHBIX OTHOIIEHWH U JPYTUX
CMEKHBIX HarpaBjaeHui. /[ onTuManbHOTO YCBOEHMS MaTepraia PeKOMEH/IY-
€TCsT YPOBEHD BJIAJIEHNS aHTIMIICKIM si3bIKOM OT Intermediate v Bbitire (ypoBHU
B1-C1 o OG61ieeBporneiickoil cucreMe ONeHKH YPOBHSI BJIaJEHIsT MHOCTPaH-
HBIM SI3BIKOM ).
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Unit 1
ECONOMICS OVERVIEW

“Economics is the science which studies human
behaviour as a relationship between ends and scarce
means which have alternative uses.”

Lionel Charles Robbins, 1898-1984,

British economist

“A study of economics usually reveals that the best
time to buy anything is last year.”

Marty Allen, born in 1922,

American stand-up comedian and actor

1. Starting up

1) What do you already know about economics? In pairs or small groups, discuss
your ideas and summarize them within 5-7 sentences.

2) Here are some other quotations about economics. Which of them do you agree or
disagree with? Work with the group mates and discuss your ideas.

“I learned that economics was not an exact science and that the most erudite men

would analyse the economic ills of the world and derive a totally different conclusion.”
Edith Clara Summerskill (1901-1980), medical practitioner and politician

“In economics, hope and faith coexist with great scientific pretension and also

a deep desire for respectability.”

“In economics, it is a far, far wiser thing to be right than to be consistent.”

“In economics, the majority is always wrong.”
John Kenneth Galbraith (1908-2006), Canadian-American economist

“Economics has never been a science — and it is even less now than a few years ago.”
Paul A. Samuelson (1915-2009), American economist

“Economics is a subject that does not greatly respect one’s wishes.”
Nikita Khrushchev (1894-1971), First Secretary of the Communist Party
of the Soviet Union from 1953 to 1964

2. Key Vocabulary

1) scarce 3) demand 5) entrepreneur
2) supply 4) luxury 6) numerous



7) to possess 10) economic environment 13) failure
8) machinery 11) to assume 14) efficiency
9) prerequisite 12) success 15) intangible

1) Consult a dictionary and write out the transcription and Russian equivalents
of these words. Then practice reading them.

2) Use the words from the Key Vocabulary to fill in the gaps in the following sen-
tences:

a) To be a successful you need to know how to start
your own business, get profits, hold negotiations, etc.

b) A simple example of is when your company is doing
well and making profits.

¢) Services are called because you can get them but not
touch.

d) Each new shouldn’t stop you on your way to success,

on the contrary — it will give you valuable experience.
e) Every applicant should not only look smart but also

the necessary skills and knowledge.

f) We have a limited amount of resources which means that they are

g) Can we say that represents the circumstances in

which businesses and individuals interact?

h) There is a strong and obvious connection between

and for a particular product or service.

i) goods are not very popular among this social group

because they cost too much.

j) There are examples of start-ups which failed within

the first year.

3) Make 3-5 sentences of your own with the words (groups of words) from the Key
Vocabulary.

3. Reading

Read the following text and write its detailed plan. Compare and discuss your plan
with a partner.

Economics

Part 1
Economics is often described as a body of knowledge or study that discusses
how a society tries to solve the human problems of unlimited wants and scarce
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resources. As economics deals with human behaviour, it is classified as a social
science. Dealing with human problems, it can’t be an exact science. That’s why
we may find different views and descriptions of economics. In this article, we
will give an overview of the elements that constitute the study of economics:
wants, needs, scarcity, resources, goods and services, economic choice, and the
laws of supply and demand.

Every person makes numerous economic decisions every day of his or her
life. This occurs when we decide whether to cook a meal at home or go to a
restaurant, to purchase some new jewelry or put the money in the bank, to rent
a house or purchase it, etc.

Wants, Needs and Scarcity

One of the main problems our society faces is that people have unlimited
wants while resources are scarce.

A resource is said to be scarce when there is not enough of it to satisfy human
wants. At the same time, human wants are endless. Because of unlimited wants
and limited resources to satisfy those wants the problem of scarcity appears and
demands adequate economic decisions.

Resources

Economic resources, often called factors of production, are divided into four
major categories. They are land, labour (human resources), capital, and entre-
preneurship.

Land does not only mean the ground that might be. It is also includes the
resources that come from the land. For example, trees that grow on the land are
used to produce paper, furniture and many other products. That’s why trees are
also a part of land.

Labour (human resources) means the human effort that is used to produce
goods and services. It includes physical labour, such as planting and growing
trees, building a factory or repairing a vehicle. In addition to physical labour,
there is mental labour, which includes such activities as planning the best ways
to grow trees and choosing which trees to plant.

Capital is input that is often viewed in two ways. Capital might be viewed as
human capital — the knowledge, skills, etc. allow people to produce. The other
type of capital is physical, which includes buildings, machinery, tools, and other
items that are used to produce goods and services.

Entrepreneurial abilities (often thought of as the fourth factor of produc-
tion) are needed to improve what we have, to achieve success in business, and to

create new goods and services. An entrepreneur is the one who brings together



all the resources of land, labour, and capital that are needed to produce a better
product or service.

Many people associate entrepreneurship with creating or owning a new busi-
ness. But an entrepreneur may also create a new market for something that
already exists or push the use of a natural resource to new limits in order to
maximise efficiency and minimise consumption.

Goods and Services

An entrepreneur needs land, labour, and capital to produce goods and ser-
vices that will ultimately be used to satisfy our wants.

Goods are tangible, which means that they can be seen or touched. The pro-
duction of goods requires the use of limited resources to satisfy wants.

Services are provided in numerous ways and are an intangible activity. The
service is not something that we can pick up and take home to use. The possible
examples of services can be teaching, nursing, haircutting, etc.

It is important to understand the idea that goods and services are also scarce
because they utilise resources (materials, equipment, and workforce) that are
limited. Scarcity results when the demand for a good or service is greater than
its supply. Remember that society has unlimited wants but scarce resources.
That’s why it is scarcity that causes consumers to make economic choices. If
individuals can’t have everything they want, they must decide which of the

goods and services are most important and which they can do without.

4. Comprehension Check

1) Use the contents of the text and answer the following questions:

a) Why is economics classified as a social science?
b) Which resource can be called scarce?
¢) What are the four major categories of resources?
d) What are the two categories of labour?
e) What are the two types of capital?
f) Which goods are called tangible?
g) When does scarcity happen?
2) According to the text, are these sentences true or false? If they are false, explain
why.
a) Economics is an exact science.
b) Only economists are involved in making economic decisions.
¢) Economic wants and needs mean the same.
d) Asan economic resource, land means only ground.
e) Human capital is about the number of workers.
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3) Find the words in the text that mean the following:

a) the accomplishment of an aim or purpose

b) to make or become better

¢) personal ornaments, such as necklaces, rings, or bracelets, that are typi-
cally made from or contain precious metal

d) a thing used for transporting people or goods

e) insufficient for the demand

f) the necessary items for a particular purpose

g) a person who sets up a business or businesses, taking on financial risks in

the hope of profit

h) the quality of being able to do a task successfully, without wasting time
or energy

i) a large building where machines are used to make large quantities of
goods

5. Listening

1) Listen to the first recording and say what basic questions economics asks.

2) Listen to the second recording about the spheres where economists work and fill
in the following table.

Sphere Economists’ tasks

3) Listen to the third recording about positive and normative economics. What is
each of them about? What questions does each of them answer?

6. Grammar

Types of Questions
Consult the Grammar Reference section in the Appendices and complete
the following tasks.

1) Ask all possible questions to the given sentence. Follow the suggested order: all
Special Questions + General, any Alternative and Disjunctive. Add the answers
to the questions.

Yesterday at about 6 p.m. they were having dinner with their clients in
an Italian restaurant (11 questions).

2) Think of your own sentence and let your partner or group mates ask as many
questions as possible on its basis.
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7. Vocabulary Development

1) Here is the second part of the article about economics.

Economics

Part2
Economic Choice
Opportunity Cost. We have to make economic decisions because of limited
resources. Alternatives must be considered. People make such decisions based

on expecting greater a) from one alternative than another.

Such choice involves an opportunity cost which is the benefit that could be
received from the alternative that is not selected.
An opportunity cost can’t always be measured, because it might be satisfac-

tion that is lost. At other times, however, it can be measured. Here are examples

of each. 1) . In the second example, 2)

In both examples, opportunity cost is directly related to what was given up.
Circumstances also play a role in opportunity cost. Sometimes people are

forced into a decision because of circumstances and the results may not always

be optimal. For example, 3) . The opportunity cost is the

value of what was given up in order to be able to purchase a new home.

b) is the primary element in deciding what to produce

and how to go about the production process. It means producing with the least

amount of expense, ¢) , and waste, but not without cost. If

you take something away from a person to satisfy another person, one will be
less happy and the other will be happier. If a way can be found to make one per-
son happier without making the other person less happy, this would be efficient.

An example of economic efficiency might be the following.

4) . Economic efficiency has occurred in this situation. If the

car owner had not loaned the car to the friend, there would have been waste
because the friend would have had to buy or rent a car. It is wasteful to fail to
take advantage of opportunities in which there is no loss of satisfaction to either
party.

Production efficiency is a situation in which it is not possible to produce any
more units of a good without giving up the opportunity to produce another good

unless a change occurs in available productive resources. 5)

In the above example, it was suggested that different or additional resources
might be used to increase production. This is necessary only after efficiency
has been achieved. Additional resources would have to come from land,
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d) , capital, or entrepreneurship. It is most common that

capital will be used most often to increase production.

Task 1. Read the text and fill in the gaps (marked with LETTERS) with the words
from the table below.

improvements

in technology improve and expand

potential recipients

effort labour benefits

acquire efficiency division

Task 2. Some of the statements in the text are supported by examples. Fill in the
gaps (marked with FIGURES) in the article with the examples which are
listed below.

a) If a farmer is growing wheat to be sold for the production of bread, there
is a point at which adding additional fertiliser to the soil would do no good. The
way to increase the wheat production is to find different resources to make the
crop better, such as irrigating the land to provide more moisture.

b) ..a studying student is asked to help someone clean a garage. If the person
offers to pay the student $50 to clean the garage and the student chooses to
study, the opportunity cost is $50.

¢) Someone owns a car and their friend doesn’t own a car but can drive. The
friend needs transportation regularly for a week. It happens to be a time when
the car owner will be away on a business trip and therefore doesn’t need the car.
It makes no sense for the friend to buy a car for such a short period of time, so
the owner loans the friend the car for that week.

d) If the farmer wants to increase wheat production in the future, something
will have to be given up now in order to increase the resources available for
future production.

e) ..if someone is planning to relocate to a new city to start a new job and
wants to sell a house before the move in order to be able to purchase a new
house in the new location, the person may sell the house for less than the market
price in order to complete the process.

f) A student is studying hard for a final examination in a difficult course
because a good exam score is critical to achieve the desired grade. Friends invite
the student out for the evening. The alternatives are to study or to go out.
Being wise, the student selects studying instead of going out. It is difficult to

measure the opportunity cost of having fun with friends.
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