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«MeraTpeHzibl» — 3TO OCTpasi, 4eTKO chopMyIrpoBaHHas u 6e30ro-
BOPOYHO ITOJIe3Hasi KHNUTA Ha OIHY U3 MOMX /TIO0VMBIX TEM — TEMY
Oynyiero. PoxuT mpepmaraeT Ba)KHOe PYKOBOZICTBO (C J€VICTBEH-
HBIMJ COBETaMU ¥ 3aHMMATETbHBIMYU UCTOPUAMIU) II0 UCIIOTb30Ba-
HMIO BO3MOXKHOCTEN KYpaTOpCTBa HJIS MIOHMMAHNA 1M MOATOTOBKM
K Oynmymemy 6msHeca.
Honuen X. Iunk,
asmop 6ecmcennepos «To sell is Human» u « When»

Pas6eiite cBOII BOMIIEOHDI I XPYCTaNbHBII AP ¥ BBIOPOCHTE Yaii-
Hble CThA'. B o101 KHure POXUT MOKa3bIBaeT, Kak 1 rae oOHapy-
XXUTD OyAyLIMe TeH/ICHIVIM, KOTOpble IOBIVAIT Ha popMMUpoBaHye
Balero 6msHeca, OpeHzia 1 [jake Ha Ballle COOCTBEHHOE IPUHSATHE
pelIeHni.

Cannu Xozcxeo, asmop becmcennepa «How the world sees you»

Sl 4uTaro o4YeHb HEMHOIME KHUTM, HafleACh, YTO M OKPY>Karoliue

HOCTYHAIOT Tak Ke. Ho m36paHHbIe MHOJ KHUTY HACTONIBKO COfiep-

JKaTe/IbHble, I03HaBaTe/IbHbIE U Jalolye MUY [/ PasMbILUIEHNI,

4TO 00eCre4rBalOT MHE MOIIHOe KOHKYPEHTHOe HMpPEeMYIIeCTBO.
«MeraTpenjbl» — offiHa U3 HuX. He pucKyiiTe IponycTuTsh ee.

IlTue Cunex, Ovi8uuti cmapuiuii suye-npesudenm

enobanvroeo 6penda VISA; pyxosooumensv uugdposozo

noopasdenenusi PepsiCo; coasmop kHueu

«Savvy: Navigating fake companies, Fake leaders, and fake news»

ITO OfjHA U3 PefKUX KHUI, CTUMY/IMPYIOIUX 03apeHNsA U IIOMOIalo-
LIVX MOHATh, B KAKOM HaIlpaB/IeHUM pa3BuBaetcs OusHec. OTamy-
HOe YTeHUe.

Yapnvs Jaxuee, asmop 6ecmcennepa «The power of habit»

Jly4mye KHUTM OCBELIAIOT CBOIO TeMY BcecTOopoHHe. Hopas xHura
Poxura maeT mpepcTaBieHMe O BaKHBIX JIETIOBBIX M KYIbTYPHBIX
TEeHJICHIMAX, OOBACHACT, I0YeMy OHV Ba)XKHBI U Ha KaKye JAeCTBUsA
CIIOCOOHBI BIOXHOBUTH. boree TOro, aBTOp LIefpO y4YUT, KaK pas-



paboraTb COOCTBEHHBIN MTOAXO], K OLleHKe Ba)KHBIX U He MMEIOIINX

3HaueHUs TeHAeHUMI. K ToMy ke KHUra XOpOIIO HamMCaHa, YTO
IIpeBpalllaeT ee YTEHNE B YJOBOAbCTBNUE, @ HE B PYTUHY!

IHH XanHonu,

enasHulli KoHmenm-oupexmop, Marketing Profs

XpycTabHBII 1IAp He HY>KeH, YTOOBI MpefcKas3arh, YTo Oyayliee
3a IM(PPOBBIMYU TEXHOTOTUAMU. BMecTo TOro 4ToObl pacckasbiBaTh
TO, YTO BaM y>Ké MI3BECTHO, POXMT HalelmBaeTcs Ha HEYTO rOpaszo
60/ee Ba)KHOE: IOMOYb OCBOUTb 00pa3 MBIIIIEHNS, OCHOBAaHHBIN
Ha JII000NBITCTBE ¥ HAOIIONATETBHOCTY, YTOOBI IIOHATb OKPY>Ka-
fomuit mup. Ecim Bel Bepute B 00ydeHMe Ha IPOTSDKEHUU BCeN
KU3HM, IPOYTUTE 3Ty KHUTY!
Hnonaman Bexep, npesudenm San Jose Sharks,
6visuiuil oupexmop no mapkemuney SAP

MHorre KHUTY 00€ILIal0T ITOMOYb BaM YBU/ETb BelM MHAde, HO
kHura Poxmra [eiicTBUTeNbHO HoOuBaercss atoro. CoderaHne
00pa3HOTr0 MBIILIIEHVIS], MHCAITOB U OM3HEeC-CTPAaTerny IIOKa3bIBaeT,
KaK OOHapy>XITb 3Ha4MMble OCOOEHHOCTH, KOTOpPbIe IpyTue yIIy-
cKaloT 13 Buay. KHura — HacTosllee uccieoBaHue.

Cannu Bpayn, asmop xnueu Gamestorming

«MeraTpeHpabpl» — 3TO IPOCTO, 3E€TAaHTHO ¥ MOULIHO: OJHA
M3 TeX YPE3BbIYAHO YBJIEKATE/IbHBIX KHUI, OT KOTOPBIX HEBO3-
MO>XHO OTOpBaTbcA. E>XKerogHoO A MCMONb3YI0 UAEeN U3 3TOV KHUTH,
4TOOBI ITOMOYb CBOEVl KOMaH[je YBU/ETb HOBBIE BO3MOXXHOCTH
U IEPEXUTPUTh KOHKYPEHTOB.
Xoyn Dpank, oupekmop no mapkemuney
U UUPPOBHIM MeEXHONOZUAM + Pymyposioe

Poxwur paspa6aTbIBaeT 307I0TYI0 XUy UAIell ¥ TEeHJEHLMIL, KOTOpble

6ynyT OIIpENENATD 6y,uyn1ee MapKeTMHIA U HOBBIX NPOAYKTOB. IIpo-
YTUTE 3Ty KHUTY, 4TOOBI OIEPENUTD BCEX.

Iati Kasacaku, enasuiii «esaxzenucm» Canva,

asmop «The art of start, 2.0»



YacTo KHUIM PEKOMEHAYIOT «IyMaTb IIO-HOBOMY», HO «Mera-
TPEeHAb» — OfHA M3 HEMHOTMX KHUI, KOTOpas JeICTBUTE/IbHO YYMUT,
KaK 9T0 fenarb. He3aBUCHMMO OT TOTrO, TIbITaeTecCh i BbI YOEMUTD K/IV-
€HTOB, MOTMBMPOBATh KOMaH/ly VIV IIPOCTO IIPOM3BECTY BIIEYAT/IEHNE
Ha TpeOoBaTeTbHOr0 60Cca, KHIUTa IIOMOXET HoOUThCA ycrexa. S yke
KyIIWI [0 3K3eMIULAPY UL BCeX WIEHOB MOel KOMaH/[Ibl.

Imon Tepsema, asmop 6ecmcennepa «The Athena Doctrine»

Bcs Hamia oTpacip opueHTHpoBaHa Ha Oypyuiee: Oyayliee mereit,
Oynyuiee mkos, Oynyuiee obpasoBaHusA. [ WIEHOB IPUEMHOI
KOMMCCUM yMeHJe paclo3HaBaTbh U OLEHMBATb 3TO Oymyljee —
He3aMeHMMbIJI HaBbIK. B kHure PoxuT mpemocrabiisgeT MHCTPY-
MEHTBI, HeOOXO/IMBbIEe J/IsI TOYHOTO BBITIOIHEHMS 3TUX (PYHKIUI
¥ JIYYILIEero IPOTHO3MPOBAHMSA TOTO, YTO OyHeT BaXKHO 3aBTpa, Ha
OCHOBE COBEpIIEHCTBOBAHNS HAO/IONIEHNUIT 32 [JHEM CETONHAIIHUM.
Xusep Xepne, ucnonHumenvuuviii Oupexmop

Enrollment Management Association

VHcaitTsl, IpuBefeHHble B KHure PoxuTa, cimyaT OeClieHHBIM
PYKOBOZICTBOM K IIOHMMAHMIO HallleTo KaueHTa. Ero npepckasanus
II07IE3HBI, VX €KETOJHO C HeTepIleHMeM KIYT B Halllell IpyIle 1o
BceMy Mupy. Kak B2B-MapkeTonor 1 pyKoBOAUTEND s PEKOMEHAYIO
KHUTY (2 [lellalo 9TO He4acTo) K 00s3aTe/IbHOMY NPOYTEHNIO BCeM
YjieHaM MOeil KOMaH/IbI.
Hasun Paxcdes, 0bl6uiuti Oupekmop no mapkemumzy,
komnanus Wipro

VIckycHO crijieTasi BMecTe pasHble CIOXKETbl, YTOOBI BBISBUTDH IIPO-
CTble, HO MOIIJHbIe TeHAeHUNY, POXUT npepsaraeT maaH: Kak cfenaTh
UIeHTU(UKALVIO TeH/IeHIVIT K/II0YeBbIM KOMIIOHEHTOM Balleit 6us-
Hec-cTparerny. PopMar ero KHUTY IO3BOJAET HOBUYKY JIETKO YCBO-
UTDb 3TU IPUHINIBL, A 9KCIEPTY — ZOOBITh >KeMUY>KUHBI MYAPOCTH.
Hacoyu Koynman,

271asHblil IKCNEPM no 63auUMO0eictneu

6 opeanusauuu Design Symphony,

asmop kHueu «Never lose a customer again»



Bupets TO, 4ero He BUAAT [ipyrue, — 3TO, MOy, BbICIIasA ¢popma
TBOpuecTBa. OTKpoiiTe N cebsl MOAXOM, OIMMCAHHBIT B «Mera-
TPeH[ax», U BBl IIOy4NTe CBOI OMIET K yCIexy B /1060t 0061acTu.
owcon Anu, asmop knue «Duct Tape Marketing»

u «Duct Tape Selling»

OueHb HeMHOTHe NTIOAY IIOHMMAIT MUp 1MdpoBoro 613Heca aydlle,
yeM PoxuT, u 4 Ha IPOTAXKEHUM MHOTHUX JIeT 3HAKOMIJI CBOMX K/II-
€HTOB C ero upessMu. Ero HoBast KHUTra 06s13aTe/IbHa K IPOYTEHNIO,
4TOOBI HayYUTbCA OOHAPY>KMBATh 3aKOHOMEPHOCTM, NPEeIBUMIETDh
I7100a/IbHbIE TEHAECHIMM ¥ IOCTOSIHHO MBICIUTD KakK QyTyposor!
Iepo Jleoneapo, asmop KHue u neKmop

Ha camoMm gene s XxoTenm Obl, 4TOOBI HEKOTOpbIE M3 IIpeCKasa-

Huit Poxura He copumnch («Cendu-yBepennoctb?! Heeeet!») ...HO

00bI9HO OHM cOBIBatOTCA. OH JIyYIINil IO 9TOV YacTH, U ero KHuUra
OOBSACHUT BaM IIOYEMY.

Cxomm CmpammeH,

asmop wemvipex becmcennepos, sxmouas «UnSelling»,

no6eoumenv 2014 Sales Book of the Year
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Moum podumersm — 3a mo, umo oHu éce20a dasasu mHe
B03MONCHOCMY YBUDeNb MUP NO-CBOEM)...
daxce ecau Imo He 8cezda 6viA0 HeouesUOHO.






